The development of tourism in Kemerovo Region offers the professionals of the tourism industry the challenge of integrating the efforts of the key actors of the tourism industrythe state and business. One of the methods of integration should be the cluster approach to the development of tourism. The article analyzes the implementation of cluster initiatives in tourism in the region. One of the key activities of the tourism cluster is information promotion of tourism resources and products. Modern technologies are used for solving this problem. Among the promising directions of tourism development in the region are the problems of branding and rebranding of Kemerovo region's tourist resources, and the tasks of marketing and advertising of tourist offers.
INTRODUCTION
Tourism is in many ways a unique and promising sector of the world economy. In the modern post-industrial information society, tourism allows solving e a wide range of important socio-economic problems, including those of expanded reproduction of labor resources, increasing employment, increasing welfare and improving the quality of life of the society, and ensuring social and cultural development of the population.
Russia has incalculable natural, climatic, socio-economic, cultural and historical tourist resources. On their basis, it is possible to create a unique tourism industry that meets modern requirements, to form competitive tourist products and successfully develop domestic and inbound tourism.
To date, there are a number of problems in the development of tourism that limit Russia's possibility of receiving tourists.
The main problems in the promotion of tourist services in Russia both in the domestic market and abroad are:
 poor infrastructure: insufficient number of hotels, recreation centres and other means of collective accommodation of tourists;
One of the modern tools for solving these problems should be the cluster approach in tourism, which involves the creation of tourist clusters in the regions, including Kemerovo Region (often called Kuzbassafter Kuznetsk Coal Basin, where most of the region's territory is located geographically).
II. PROBLEM STATEMENT
The article analyzes the effectiveness of the implementation of the strategic program of tourism development in the region. In particular, an attempt is made to assess the effectiveness of the implementation of two important goals of the strategic programcluster initiatives in tourism, as well as information promotion of regional tourism.
The introduction of cluster initiatives, that is, the creation of a number of tourist clusters, is a relatively new phenomenon in the development of the tourism industry in Russia. Initially, the term "cluster" expressed the theory of some economists that the successful development of the national economy depends on the local concentration of specialized industries [1] .
The spokesman of this idea and the founder of the cluster approach in the economy is American economist M. Porter, who pointed out that "clusters are geographic concentrations of interconnected companies and institutions in a particular field, linked by commonalities and complementarities" [2] . Further analysis of the concept of "cluster" went around such meanings as "concentration", "territorial concentration": clusters were defined as sets of economic entities of related profile, interrelated and mutually reinforcing, closely spaced and contributing to the overall development and growth of one another's competitiveness [3] .
At the same time, clusters are noted to serve as "growth points" of the domestic market for the entire economy of the state and in practice implement the idea of public-private partnership. In the most general form, the state provides for the organizational and financial support of initiatives from the business side, including subsidies for the costs of organizing cluster development centers in the regions of Russia [4] .
At present, more than a hundred clusters in different spheres are listed in the register of the Russian Cluster Observatory [5] . The European experience shows a large spread of agro-industrial clusters [6] . Currently, the clustering processes cover more than 50% of the economies of the leading countries [7] .
Over time, economists started trying to understand the ways of applying the cluster approach directly in tourism. In particular, S. Nordin was engaged in theoretical grounding of the tourism cluster and the possibility of applying this theory in practice. The author points out that the tourist cluster should include the following elements:
 tourist resources;
 internal agencies organizing and implementing the cluster concept;
 a set of campaigns that meet the tourist demand;
 environmentally friendly infrastructure;
 educational institutions providing training for the tourism industry;
 state bodies regulating and coordinating the activities of the cluster [8] .
Thus, it can be seen that the cluster is a form of cooperation of three key actors of the tourism industry: business, government and the system of higher and vocational education and training. This proves the importance of the cluster approach, which should ensure effective cooperation and coordination of forces of the main participants of the tourism market.
A more detailed list of the required participants of the tourist cluster, which will allow the most effective use of its potential, needs to include the following groups of companies: business structures (usually small and medium enterprises), institutions of science and education (universities, colleges, and professional development and retraining institutions), cultural institutions (museums), financial organizations (banks, grant funds), public organizations (professional unions and associations), public authorities (federal, regional, and municipal) [9] . Accordingly, the "regional tourism cluster" means "a purposefully formed and geographically localized set of tourist attractions and enterprises of the tourism industry, infrastructure and related industries, between which there are stable vertical and horizontal links that ensure the improvement of the efficiency of enterprises and the creation of a competitive tourism product" [9] .
When creating a tourism cluster, two principles are allowed: the formation of a cluster by industry or by territorial principle. In the end, the cluster concentrates the economic and tourist resources within a region, or within a separate branch of the tourist industry.
This approach implies certain dangers for the development of tourism. Firstly, too high territorial concentration of tourism enterprises is often negative. It can lead to excessive pressure on the natural ecosystem and to its destruction [10] . Secondly, if the cluster takes on exceptional commitments to the development of the tourism industry, concentrates the most effective resources in its hands, and fails for any reason, it can lead to a serious crisis in the tourism sector in the region. Thus, cluster initiatives require a very balanced and responsible approach to their implementation, hence the importance of understanding the existing experience.
Another important component of the successful functioning of the tourism industry is information support and promotion of regional tourism product in the media space, especially in the Internet.
The close relationship of this component with the activities of the cluster is obvious, as the latter should take on the task of image promotion of individual tourism resources and products, and the region as a whole.
The development trend of the modern society is such that in large cities we have almost universal access to the Internet. This, in turn, creates a situation where a huge layer of a variety of information is received from Internet resources. For example, people increasingly shop on the Internet rather than in stores, making there even everyday purchases online. In these conditions, new technological solutions and platforms through which digital marketing and online promotion of any product, including tourism products, will be implemented, are of particular importance. This will form a new and promising trend in the development of world tourism -"online tourism", or "Internet tourism".
What is "online tourism"? In fact, it is a type of tourism partially implemented in the Internet space. It is not about the fact that the tourist travels online, but about the fact that they plan and organize their journey through the Internet, using special services and programs. According to experts, more Advances in Economics, Business and Management Research, volume 61 than 60 % of travelers are looking for travel information on the Internet, and their number is constantly growing. There are many countries in the world where more than half of the trips are booked onlinefor example, China, Canada, the USA, and Western European countries [11] . The next step in the evolution of online tourism, which has already been partly made, is aggregation: combining all the possible tourist services in one resource or on one platform (aggregator). Currently, some online tour aggregators are already working in the tourism market: turagregator.ru "Yandex
Travel" (travel.yandex.ru), "TravelStand" (travelstand.ru), etc.
Another obvious trend in the development of online tourism is a significant share of domestic tourism in the total amount of tourist interests. According to the portal TRN, in 2016, the reduction of organized outbound tourism in Russia amounted to 20 %, while the domestic organized tourism market grew by 18 %. The number of tour operators specializing in outbound tourism decreased from 2500 in 2014 to 750 in 2016, while the number of tour operators specializing in domestic tourism increased from 700 to 3700. Among other things, it is connected with toughening of the legal requirements to the operators working in the sector of outbound tourism. An active consolidation of actors and services is taking place. Because of this, in 2016, the 20 largest companies accounted for 80 % of sales [12] .
This sets huge perspectives for the development of regional tourism, which we will focus on in this article.
III. RESEARCH METHODS
The authors of this article performed functional analysis of the activities of Kemerovo Region's authorities and the Tourism and recreation cluster of Kemerovo Region aimed at developing tourism in Kuzbass. The sociological method of interviewing the head and employees of the Center for cluster development of Kemerovo Region was also used. The content analysis of Kuzbass' tourist information resources and identification of the most effective forms of tourism services promotion were also carried out.
IV. RESULTS AND DISCUSSION
In 2009, the authorities of Kemerovo Region passed a number of regional laws regulating the development of tourism in Kuzbass: The laws set the goals and priorities of the state regulation of tourist activity in Kuzbass, and defined the regional authorities' powers in regulating tourism [13] .
In March 2013, the "2025 Strategy for tourism development in Kuzbass" was adopted by the Decree of Kemerovo Region Administration Board. The Strategy set the goals of:
 forming a modern competitive tourism and recreation complex in Kemerovo region to provide a wide scope of opportunities for the growth of domestic and international tourist flows; and
 developing the tourist infrastructure to meet the population's need for high-quality rest [14] .
One of the visible results of implementing the "2025 Strategy for tourism development in Kuzbass" was the establishment of two tourism and recreation clusters. In 2014, "Sheregesh Tourism and Recreation Cluster" was created in Kemerovo Region under Decree No. 1407 dated 18 December 2018 within the State program "Development of culture and tourism" for 2013-2020 in the Federal Target Program "Development of domestic and inbound tourism in the Russian Federation (2011 -2018)" [15] . In 2014-2916, it received the funding of 1.565 billion rubles from the federal budget and 3.652 billion rubles of co-financing from non-budget sources [16] .
In 2015, Tourism and recreation cluster of Kemerovo Region was created, and its development strategy was adopted, approved by the Decree of Kemerovo Region Administration Board No. 301-R dated 3 June 2015 [17]. The Cluster is funded by the Centre for cluster development within the framework of the program of the Ministry of economic development of the Russian Federation to support small and medium-sized enterprises. The implementation of the Cluster's activities is carried out on the basis of public-private partnership. The Cluster was officially established on 13 October 2015 after the strategic session, where was signed the agreement "On the formation of the Tourism and Recreation Cluster of Kemerovo Region" was signed. The agreement was signed by 33 participants of the strategic session (25 small and medium-sized business enterprises operating in the field of tourism, three municipal tourism organizations, two universities, heads of 2 departments of Kemerovo Region Administration and the CEO of "Kuzbass Technopark" stock company, on the basis of which the Centre for cluster development of Kemerovo Region was functioning). Kemerovo State University became the coordinator of the Cluster [18] .
A comparative analysis of the tourism and recreation cluster of Kemerovo Region and large tourism clusters in the Russian Federation is provided in Table I 2) organization and conduct of training sessions, seminars with the involvement of third-party teachers and trainers for the staff of the enterprisesmembers of the Cluster;
3) development of business plans and feasibility studies for the members of the Cluster; 4) conduct of awareness campaigns for the members of the Cluster; 5) webinars and, round tables for the members of the Cluster; 6) organization of participation of the enterprisesmembers of the Cluster in the Russian and foreign tourism exhibition sites.
In total, 11.1 million rubles were spent in 2015-2017 for the benefit of the members of the Cluster. The most significant projects implemented within the framework of Cluster's activities are presented in Table II . During the active work of the Council of the Cluster, informational, marketing, and financial support was provided to more than 50 small and medium-sized businesses. As part of the implementation of these projects, in addition to Federal funding, additional funding was attracted from tourist companies who ordered some services. The creation of joint cluster projects allowed involving into their implementation as customers of services not only the members of the Cluster, but also the enterprises that were not members of the Cluster in the status contractors. This allowed creating a multiplier effect of their inclusion in the added value chain of the cluster and the volume of production, as well as increasing the number of small and medium-sized enterprises who benefited from the Cluster activities. The fact that new members are constantly joining the Cluster is significant as well: in 2015-2017, the number of members of the Cluster increased from 33 to 98. The geography of the cluster is extended to the entire territory of Kemerovo Region.
These facts may indicate the interest of small and mediumsized businesses in the tourism and recreational complex of Kemerovo Region in the Cluster, in which they see a tool to improve the competitiveness of their enterprises and to expand the range of tourist services in the region.
An important aspect of tourism development in Kuzbass is information promotion and advertising of the region's recreational potential. This task, in turn, is closely related to the problem of creating tourist brands. We need an attractive, recognizable image that reflects regional specifics. In the mass perception, Kuzbass is associated with the coal industry, which has even given the region its name (Kuzbass is the shortening for "Kuznetsk coal basin"). Positive branding of the destination involves a focus on non-industrial aspects such as Siberian health, ecology, ethnic culture, sports tourism. Similar ideas were successfully implemented in the neighboring regions of Altai Krai (now branded with the motto "In Altai Krai everything is real") and Altai Republic (branded with the motto "Altai heals").
The coal theme can be presented in a more humanitarian context, for example, as "Kuzbass, giving energy and light, and bringing heat". The undisclosed mysteries and the unknown unique attractions of Kuzbass have become a symbolic theme of the brand book of the Tourism and Recreation Cluster of Kemerovo Region. Its main logo, symbolizing the search scanner and fitted in a circle, forms stylized letters "K" and "O" (for Kemerovskaya Oblast' -Kemerovo Region), and stands for "territory of discoveries". Developing a relevant and attractive brand is an important condition for the success of tourism policy. The "2025 Strategy for tourism development in Kuzbass" offers various approaches and tools to address this problem. Among them, the organization of advertising info tours, information support for event tourism and even events to promote "Kuzbass Yeti" 
Project Description
TV Project: "Kuzbass: White and Furry" Creating common television information content for tourism product promotion
Business plan for the project of the river route "Stone Epos of Pritomye"
Launching weekend (3 days / 2 nights) and single-day tours along the new route "Stone Epos of Pritomye" (Kemerovo -Tomskaya Pisanitsa Museum-Reserve -Novoromanovo Pisanitsa -Tomskaya Pisanitsa Museum-Reserve -Kemerovo).
Professional development programs for tour guides and tourism staff
Improving the practical skills of Kemerovo Region tourism industry staff: developing tour guides' English language skills using prominent European teaching methodologies: PBL approach and CLIL [19] Promoting Podnebesnye Zubya destination Developing the road-map for Podnebesnye Zubya development and the destination brand. (In 2017 the local souvenirs were branded, and in future the brand will be used in designing the Podnebesnye Zubya hotel
Brand book of Kuzbass tourism destinations
Developing the brand book of Kuzbass tourism destinations (2 000 copies published) the brand of Sheregesh ski resort, [14: 68-71]. In order to attract public attention to the variety of tourist attractions, the regional contest "Seven wonders of Kuzbass" was held in 2011. As the result, the list of Kuzbass' major sites was determined: Podnebesnye Zubya, Tomskaya Pisanitsa, Kuznetsk fortress, Azasskaya cave, Golden Shoria sculpture, the town of Mariinsk as an open-sky museum, and the monument "In memory of the miners of Kuzbass".
In 2012, director Nikolai Savosin produced the 12-episode film "Unknown Kuzbass"" with Nikolay Valuev as the main host for "Moy Gorod" TV channel. The film was intended for a wide audience and was purchased by the central TV channel "Rossiya" ("Russia"). The main attention was paid to the Shor National Park, ethnography, and cultural heritage of Kemerovo Region. In 2015-2016, director Alexey Stoyanov produced the film series "Kuzbass, white and fluffy" for "CTC Kuzbass" channel. The series presented a wide panorama of winter recreation, entertainment and winter sports.
But the main task of information policy in the field of commercial tourism must be creating an integrated information environment that would allow for operational and direct communication between producers and consumers of tourism services.
Currently, there are quite a few not related sources of information about tourist sites and vacation destinations in the region: 1) information portals with the audience of national and international coverage (RussiaTravel, Visit-Kuzbass.ru, Gesh.Info, etc.) providing descriptions of the major destinations; 2) digital TV channels ("Moy Gorod" ("My city"), "Nasha Sibir'" ("Our Siberia"), "Sdelano v Kuzbasse" ("Made in Kuzbass") forming the visual image and mostly focused on natural objects; 3) websites of tour operators in Siberia (INESTour, Fansport, Beliy Kamen', Meridian, etc.) promoting regional tours and recreation programs; 4) social network groups and travelers' blogs forming a separate category.
It should be noted that in Sheregesh ski resort local private tourist information service has developed much earlier than in the regional centre. The tourist information center and website in Gornaya Shoria appeared in 2008, due to the logic and needs of regional business. Its activities are supported by the local tourist business entities. The information and entertainment portal Gesh.Info offers tourists comprehensive information about travel and recreation in Sheregesh, including transport and accommodation services, equipment rental, lifts maintained by different operators, webcasts, booking and payment for a variety of services.
In 2015, the information portal on tourism in Kuzbass Visit-Kuzbass.ru was launched [20] . Since that time, it has constantly been filled with content. However, at the moment there is an obvious need for changing the strategic approaches to the development of information support for regional tourism, seriously updating this resource and transferring it to a fundamentally new technological platform.
In 2017, within the framework of a project of the Tourism and Recreation Cluster of Kemerovo Region and as the result of the cooperation between the Regional Tourism Resource Center (Kemerovo State University), the Tourist Information Centre of Kuzbass and the Agency of Internet marketing "Make" a project of major technological changes to the portal Visit-Kuzbass.ru was developed In fact, the project is aimed at creating a fundamentally new technological platform in the region, an online service system that will only partially use the information resources of the old website. It is aimed at implementing the principles of online tourism and aggregation, since the authors plan to create a resource that will become an online assistant for users to plan and organize their holidays in the region.
The project assumes that the service Visit-Kuzbass.ru must occupy a niche in the market of Tours&Activitiesan online service to search for excursions and guides. The market of Tours&Activities is estimated at more than $100 billion, and it is expected to reach $183 billion by 2020 [21] . The online market is in the initial stage of its development and has not been occupied yet.
Thus, this resource should not become a competitor for the regional tour operators, but should be a symbol and an instrument of their mutually beneficial cooperation. It is also planned not to compete, which in modern conditions does not make sense, but to integrate with the existing and popular resources for booking tickets, hotels, etc.
In the end, the main result of introducing an online aggregator should be the increase in the size of domestic tourist flow in the region. Another important task is advertising, information and image promotion of Kemerovo Region as an innovative and favorable region for the development of tourism. The importance of the latter is highlighted in the "2025 Strategy for tourism development in Kuzbass".
V. CONCLUSION
Thus, the cluster approach to the development of tourism in Kemerovo Region has allowed implementing a number of activities and projects aimed at improving the competitiveness of the tourism industry and expanding the range of tourist services in the region. The dynamics of the increase in the number of cluster members and applications for new projects are indicators of the interest of small and medium-sized businesses working in Kuzbass' tourism and recreational complex in the Cluster. At the same time, the Tourist and Recreational Cluster of Kemerovo Region is relatively young and in many ways its activities are a matter of prospects. One of such promising projects is the formation of a new information space of regional tourism in Kuzbass. There is a modern technological solution of this problem: the creation of an online aggregator that can integrate search queries of users and the information environment of the tourism industry. The main directions are obvious-advertising of natural recreation, active recreation in the Siberian interior, adapted for mobile applications. On the other hand, the conceptual and creative solution to this problem meets serious obstacles of different levels. They are associated with the lack of unified and generally accepted approaches to branding and promotion of tourism resources. Important obstacles are insufficient funding Advances in Economics, Business and Management Research, volume 61 and lack of large companies' regional experience of branding tourist destinations.
If this project is implemented, the emergence of such large and modern service in the Kuzbass tourist market will fundamentally change the possibility of expanded sales of regional tourist products and will bring the development of tourism in Kemerovo Region to a new level.
